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Authority

1. Is it clear who wrote or is responsible for the content of the page?

 Yes  No  
· Look for the author’s name near the top or the bottom of the page.  If you cannot find a name, look for a copyright credit and/or hyperlink to an organization, individual, corporation, etc.

2a. Can you find the author’s credentials?

 Yes  No  

2b. If yes, can you verify the credentials?

 Yes  No  
· Look for biographical information or the author’s affiliations (university department, organization, corporate title, etc.)

3. Did the author include contact information?

 Yes  No  
· Look for an e-mail link, address, or phone number for the author. Most credible authors provide you with the means to contact them.

4. Can you find who is responsible for, or what organization is sponsoring the website?

 Yes  No  
· Look at the domain (.com, .edu, .org, etc.)  Look for an “about this site” link.  Also, look for a tilde (~) in the URL, which usually identifies a personal directory on a web site.  Internet service providers (AOL, Mindspring, MSN, etc.) and online community sites (GeoCities, Tripod, Angelfire, etc.) feature personal pages.  Carefully evaluate the contents of these types of pages.

Purpose/Intended Audience

5. What is the intended purpose of the page?  Why did the author create it?

     ____________________________________________________________________________________

· The purpose could be advertising, advocacy, news, entertainment, opinion, reference, pure information, etc.

6. Who is the target audience?

    _____________________________________________________________________________________

· The audience could be academic researchers, children, buyers of competitor's products, Trekkies, political extremists, etc.  Look at the reading level of the page.  Consider the design of the web page (banner ads, animation, lots of pictures, pure text with little or no images).

Currency

7. Is there a date at the top or bottom of the page?

 Yes  No  

· ***A recent date does not necessarily mean the information is current.***

The content might be years out of date, even if the web page says "last updated [yesterday]".  The last update of the page might have consisted of someone changing an e-mail address or correcting a typo.

8. Is the information up to date?

 Yes  No  

· This takes a little more time to determine.  Compare the information on the web page to information available from other sources.  Look for broken links.  In general, information in the fields of science, technology, and business ages quickly, so you will want up to date material. Information in the humanities and history ages less quickly, so old information may still be perfectly valid in those areas.
Objectivity

9. Is the author being objective or biased?

 Yes  No  

· Biased information is not necessarily "bad", but you must take the bias into account when interpreting or using the information.  Look at the facts the author provides, and the facts that the author does not provide.  Is the author fair, moderate, and balanced in his/her views, or is the author overly emotional?  Based on the author's authority, look for a conflict of interest.  See if the advertising is clearly separated from the objective information on the page.

Accuracy/Support

10. Does the author support the information he/she uses?
 Yes  No  

· Look for links or citations to sources.  Some academic web pages include bibliographies.

11. Is the support respectable?

 Yes  No  

· Could the support be made up?  See if the page cites well-known sources or well-known experts.  Are a variety of sources cited?  Do other pages on the topic list some of the same sources?  The web page in question should have a mix of internal links (web pages on the same site/ by the same author) and external links (links to other sources or experts).  If a web page makes it hard for you to check the support, be suspicious.
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